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face on that road is in navigating
the massive number of choices that
we confront on a daily basis. “Is this
one the best, or is that one better?
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Happy New Year!
All of us at Lucien,
Stirling & Gray

. hope 2005 was
generous to you,
_ and that 2006

} brings you health,
prosperity, and
enough personal
challenge and
growth to make life interesting and
fulfilling. I feel privileged to lead this
team of professionals, and to serve
such a great and appreciative group of
clients. Thanks for everything you have
done for us, and for the confidence
you continue to show in us.

I have often said that building a
successful business in this profession
is a lot like the investments and
financial plans we ask you, as clients,
to make: full of hope and promise

in the long-term, but sometimes
brutally challenging in the short-term.
Our efforts are subject to all kinds of
influences and distractions that we
cannot control, that try of our patience
and ability to stay the course in the
face of temporary disappointment or
unexpected change. They demand

a clear vision, discipline, on-going
investment, and faith in the future.
Twenty-one years in this profession,
and fourteen in the leadership and
development of this firm, has done
nothing to change that opinion.
Success, for all of us, can be a similarly
long and challenging road.

Perhaps the biggest challenge we

If I choose this, what am I missing
out on? Is someone else getting
ahead of me?” As a nation, we pride
ourselves on our freedom to choose
for ourselves, and we demand that
we be afforded a dizzying array of
options to demonstrate our freedom
and independence. Yet as individual
human beings, our brains become
quickly overloaded, stressed to the
breaking point, and we long for a
sense of security, predictability, and
simplicity in our lives.

“True wisdom is often lost forever
in a vast sea of “information.”

The media (think of the choice

there: TV, radio, satellite radio, cable,
millions of websites, streaming video,
email, newspapers, magazines, blogs,
e-zines, pod casts, etc...) bombard us
with “noise”, and we find it difficult
to turn it off... because we're afraid
we're going to miss out. | receive five
industry magazines alone every single
week, and they often pile up, unread,
because I'm afraid to throw out that
one overlooked article that contains
that one key insight... You have similar
experiences. It's crazy. This “noise”
causes the urgent to take the place of
the important, while the never-ending
search for “the best” makes us discard
or overlook “the good”. True wisdom
is often lost forever in a vast sea of
“information.”

Henry David Thoreau offered this
advice: “simplify, simplify, simplify.”
As advisors, this notion is at the core







